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CI'APIER I

IN1'RODUL-TION

Bus ness compctilion n jdn kccping on ising in cach .nd ever! i'rdu ry in

lndotrcsia lt is nor Dnl! ,mon.q the sane industrlcs but among aho difierenl iirdusrrics

rv[ich sre strugelin8 dctinJing and pmrdcii.g rheir position lrom eirhc. d;s!

ompcritos or indirNt codpcrird$.

The ahosphere i5 even more inrcnsc wirh rhc dynoic chqec oi civionmenr

sutuunding rhe comp€ljng fim With t[c incrcasing numbe. olindusry lvhich purpose

ol lulfillint the n.eds ol cvd! cnsrome., in the shapc of nedns or \esice the

Covcmdcnt h6 $e ell{.vc role in tunDioa thc dclclopncnr of economic, which

haring rhe imenrion foce and slepping lorsard rhE indNriatiation. thcv xc sdrc of

incr€asins the lcvcLolliE Inr irc .iliz.n

Advancc uhnologr ln alla\Cect olhuman livd make lile becomc casier, a6ror.

and codplicoi.d. In lnc enrc diEctioD, humtu neens ako unlimited niakc iilt becdne

.omplicded, so $icntGts try to lirltill all ol it hy usinE tcchnoloe!. On€.frhe industial

sub-sccrorwhich isexpcnending orextemely hiEI delcldrmem is tne cellularscfljccs

fte d€vel.pmmr olcellular sNices sho*s s vci_a [ri groerh, elen in piodud mounr

producedandahot[eamounroll]cproduer ThGthinecanbclno*n b]rheemerying

veious cclluld seNices prodtr€E. such 6 PT tndoet tbk * irh lMi,Mcollri .Msd\ Md

PI T€l(.msel *ith produc! Sinpari ,Halo dJ As or Pl Excctconindo wiih Xl_ sd

\plor ,and Hutchison cP TeLecommunicalion lndoncsir(HCPT)rith prodrd-3,Three



Froh rhc fiCu.e l l !bo!c shows rh3r rhe eado ol Mrrler Shtr Cc|utar

lndunr] in l doncsi, xic Tcllodscl wiih markd shm 4so/qud runncr !p lnddslt *,irh

nlrkcr sh3rc 25%.EiceLcomindr) !4%,lrutchkon 2 %.Mohile-8 1", Md orher 1091,

r\s frrkt leader'lelkomsl nol ovctucrivd in enu arion ar competitior, k.t, j6t
r,t,dJz?. ln olhcr sidc.s ru.ncr up lndost is a challenger or M?ket ShaF ccltutar

lnlusrics in lndonesia. and olcours had srarcE] ro gcr more ntrkct shart J *,in the

omp€tition lo impleme llion rat nntclt/ IndDsar adopts mark.rine shrsr- thar

suitlblc silh mrlcr.ondnions.

One wly ro inrplenrenbtioD irat firegy by adopr soicc dekeline mir.'the

swices mdketinsmix is citcrsiod dl the.4 Ps fianc*ork The e$enlislclen nts ot

pdluc! pmnotiotr. prie and plac€ emain bur $nc dddirtunal variabtcs - peopte.

physielevidencc and proess arc inchded b 7 Ps mix. lhc ned 6r rhe exrension h

duc ro tho high {lcgree otd rect conra4 bei*ectr ihc p.ovideu and ihe cunonc6.



CHAPTIIR Vt

CONCLUSION & SUCCESTTON

ciapt$ willexpllin about onclusion of EMh.

Basrd on dieussion l6m lne p.evioos chapteE, n k dren the concLusion d

: PDmotion tuc1o6 resuh oncludes $al p-rdtu. ot pmnorions tador d ( .SrC

4. Th€ Elue liom thc nIo indep€ndenl vdirbtos ai Ebl6 ol ANOVA is cqual rr

0010, ihls indi€t. rhar rhere is a si8nificdr intlucncc berwfrn eo indep€ndcnt

vdabld ( p.omolion and pricc ) concuftmtr to dep€.dcm v:riabLe {buyins

.?/ur, ) lablcs is c{tml td 0 671 dris number it mcms lnere aE no influene

Gtwccn promolionr lebr wirh purchdi'rg,also eid rhd rhcrc aru Drhe. tacioE

do! innucnc rhe buyi.s iftcnrion b.side pohorions tacto., b€rrse 0673 is

2 lhis r€sarch Esuh concludd $at pricc hcrrs havc innucnce on buyiiq

inlenrion olconslnc md usd CellularSotuices prepaid Menbri it is tbund rh.

rvzl,a ofpi4 factor ar ( Si& cond, ) is equatto 0.04 *hich cxprcss rhcre is

siBniidr innuene bet €n p.ie villr buying inrenlion b@us 0.04 is smo|cr

3 fro,n existed aactoc that are prom.rion l@106 dd price tctoN The bigge$

inUuenc€ on onsumc and us€d Celluls Scruies pEpaid Menbi is pricc tactoF
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