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Zakat Distribution Channels: Exploring
Zakat Payers‘ Preferences

Yurniwati', Vima Tista Putriana?
{yurniwati.fekon.unand@gmail.com?, vimaputriana@eb.unand.ac.id?}

Andalas University

Abstract. This research aims to explore derminants of zakat payers’
preference in choosing zakat distribution channels. This research employes
self-completion questionnaires to collect data and involves around 40
respondents in Padang. The result of this research help improve the existing
conceptual framework developed based on the initial research undertakn in
2018. The findings of the research suggest that an important determinant to
be included in the existing framework (i.e. accessibility of zakat
institutions), besides zakat literacy, trust, and income level. Traditions
should be considered more as a consequence of lacked of zakat literacy
rather than determinant on its own. Moreover, the influence of zakat literacy
and trust are actually moderated by income level. This research contributes
to the development of literature on zakat in Indonesia by improving the
existing conceptual framework for studying determinants of zakat payers*
preference in Indonesia in choosing zakat distribution channes that can be
tested in a larger population.
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