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ABSTRAK

CSE becomes the current issues i busimess enviconment becavse the company oot only led
the busincss spend care on the employeecestomer and stakeholder but alse on the company
environment and sociely, Observating the implementation of CSR becomes the interesting
hecause lot of company implement this kind of setivity with many reason behind it, many force
factor that lead the company to implement this kind of activity. This research ken in PT. Bank
Pembangunan Daerah Sumatcra Barat {Bank Magari) that as a local bank have several program of
C5R and hove pood image 1in West Sumatera point of view,

This research focus on analyzing whether the Bank Nagari implement real C5R activity or
Just image building. Based on the research that is in the form of quelitative approach that Bank
Magard actually implementing real CSR, they extremely separate berween the CSR activities and
the image building activities that is uswally in the form of promotion activity. Bank Nagari actually
ining their CSR activitics based on the three principles that consist of nside oot, identify who
need help, and the last is cquality between commercial and social activity. The maost interesting
result of the research is about there is indireet connection between CSRactivities that is
implement by the company with their image.
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CHAPTER I

INTRODUCTION

1.1 Backgrousnd te the Rescarch

Mowadays, Corporate Social Responsibility (CSR) becomes curment
1ssues In business envirenmenl. The problem is not only from social aspect
bist alse about business aspect and corporate sanitation. U8R is not looking as
the fact of bemng forced in o company bul C3R as a corporate necessity. In
the past, the positioning of 5K in a company as a cost but now the position
of CSR in a company is as infestation.

Corporate social respensibility (CSR) 15 commeonly apreed to be a
business concept that should be integrated inte mainstream business stralegy
ancl operation worldwide, not onlv in the companies” country of origin, CSR
should focus on those who directly or indirectly affect or are affected by
corporate activities (Donaldson and Preston, 19%95; Jones, 1995; Wood and
Jones, 1995}, Balabanis et al. {1998} added that & company should be held
aceountable Tor any of i actions that affect people, communities and the
enviroament in which these people or communities live.

The CSI become inleresting in business environment because the

company not only led the business spends care on the employee, customer

and stakeholder but also on the company environment and socicty like




pollution, Small Business Enterprises, and soon and all of these must worked
in a balance. In an environment in which stakeholders are increasingly active
in holding corporations accountable for their behavior, companies must not
only expose stakeholders to their corporate social responsibility (CSR)
eftorts, bul also enpgage them (Bames, 2009; Greenpeace, 2006; Rovle, 2003).

Stakeholder consultation and dialogue i5 increasingly a part of
mainstream business (Business for Social Responsibility (BSRE), 2005, The
motivation for greater interaction is atiributed 1o both corporate goodwill and
changing stakeholder demands, which are becoming increasingly more
critical, especially  with repard o0 social and  envirommental issues
(eg..Carroll, 2007; Frederick, 2008). CSR is seen as a stakeholder ablization
i Maignan and Ferrell, 20003

Based on the explanation above, CSR is important in business
environment and it creates a Lot of social program and competes with the
other business and that’s all 1o show their responsibility to the society and
environment, The social program in CSR not only in an event like natural
disaster but alse hke scholarship, program for young generation in music,
develap the small business enterprise and also conservation on nature and
environment activities and there are so many program thal creates for sociely
and cnvirenment. Jeans every company should have budpet for social

responsibility.
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CHAPTER VI

CONCLUSION, SUGGESTION, IMPLICATION
AND LIMITATION

6.1 Conclusions

Based om the research explanation, there are some conclusions that are
described below:
1. The Kind of CSR program that established by PT. Bank Pembangunan Dacrah
Sumatera Barat or we called by Bank INapgari are:
o Educational program includes Scholarship to the talent student that living
under standard
e Environmental program inclodes social activities like bedah  rumah,
PUSKESRI, orphanage observation, natueral disaster aid, school building

and mosque building.

|
H

The objectives of PT, Bank Pembangunan Dacrah Sumatera Barat (Bank
Wagart) in doing the CSR activities are to improve the quality ol lile the
emplovees included their families and the society at large.

The CSR program that implemented by PT. Bank Pembangunan Daerah

frd
-

Sumatera Baral (Bank Nagari) is pure social responsibility that implement in
situational condition means no planning to do that. They didn’t want anything
after done it. In Bank Nagzar point of view, the relationship between CSE and
building image is just the effect in doing the CSR program. Bank Nagar also

makes the dillerences both of them. To implementation their building image,
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