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The research describes wiich marketing smrategy and government regulation influence the expart
performance. It is Deing analvzed based on the intemal and external factors that influence the
marketing swategies which consist of, product srategy (product qualicy, product  wamranty,
praduct development, and product differentistion), price strategy (price setting, credit policy,
price discount, and responding the competitors” price change), promolion stralegy (managmg
promoton activities, communication skilll, and distribution stratepy, then the export performance
will be deseribed by sales wolume of export realization, Thes research used qualitative method
The population of this research comes from 39 companies invalved mn export of West Sumarmra
Then the sample comes from PT. Semen Pedang, 15 the only one exporter of cement fom West
Sumestra, PT. Batanoher: Berisan and PT. PP Lembah Karel are represent the exporter of Crum
rubhber. The result shows that de external and nternal Tactors mlluence the marketing strategy
and export perfommance, the government regulanon influence the export performance, however
moat of marketing strategy hes not vet implemented well, needs the effort o improve the
implementation of marketing swrategy
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CHAPTER |

LEINTRODUCTION
L.1. General Condition of Export of West Sumatra

West Sumatra province has 48 export commoditics from  agricullural,
manufacturing and mining sectors. In 2008, wlmost 99.71% of export of Wesi
Sumatra are dominated by 13 commodities, such as. rubber, CPO. kemel oil,
patchouli, cassiavera, coal, wood working product, nutmeg ail, gamiier, coconut o,
coeod, coconut milk, coconwt powder and cardaman, ete, Moreover, there arc many
other potential export commiodities, such as: bettlenut, vepetables, fiuits, craft
tndustry, food industry, e, The importance of export has become significant as
demonstrated by owtput of export, worth USD 2,011 million in 2008, The expart of
agneulure commaodities, manufacturing, and mining seemed 1o increase rapidly from
2007 to 2008 it was accounted for 67.71%, 36.28% and 36.28% each of sector
respectively (Dinas Koperindag, 2009). The export market of West Sumaira, such as:

LISA, India, Singapore, China, Pakistan, Bangladesh, German, Canada, and Maldives.

The government applied quality control of some commedity in order to ensure
and maintain the qualitv standard of export commodity, those are certificate through
accredited laboratory by KAN (Komite Akreditasi Nasional or National Aceredidation

Committee ),



1.2 Export Development of West Sumatra.

Many countries recognize export as crucial factors for their economic prowth,
such as the povernment of Indonesia, which increases the investment and export of
non-ol sector, and was appointed to be poenty in middie term poliey of Natonal
Development i 2004-2009, Whereas trading developmen program also became the

priority o middle term policy of West Sumatra in 2006-207 0

# Expart Product Facilities availability, commadity test, —l
Standardization = Continued test a on guelity, technical meeting far
and Develapment guaiity of export commadity,
Frogram
= Comparison study.
Export [nstitution ._.- = Continued taste and quality,
Develapment |
EaBry Mational and internationzl trade fair participation and
T . trads mission activitles,
Promotion Brochure and poster provision 1o support Lhe trade
investment fair and provide the company profile.
Expodt Paciiitia: | - Cooperation with SUCOFINDO- cnline SKA ( Surat
Developrment — Keterangan Asal or Country of erigin)
Program - Levelap Teluk Bayur sea port faciiities.
IE:_:;EI_?S E-II‘:HEE hees - Training and education program of internaticnal trade
in BFPE! for government personnel and SMEz (Smal|
Resource === R T z
Bicitaian ik i ediuin Enberprises). N
Program Technology adopted, export news, availzbility of
exparl-import data.
Reinfarcing Export
Aarket elucidation actlvities, continuad taste and quatity,
e coordinated meeting and export-import technical
reeting, export news publishing, and company

sauree: Dinas Kopenndag Sumbar or Pravineial Office for Coaperative, Industry and
Trade




CHAPTER VI

CONCLUSION

6.1 Conclusion

The research describes the export performance of industnal sector of West
Sumatra. The results of a study of exporter companies in West Sumatra has opposile
with the results of previous research, where enly the intemal factors become a strong
predictor in influencing the marketing strategy and export performance of companics
that exist in West Sumatra. This is probably unreasonable. where the erms of the
commodity 15 exported by the sample companies o West Sumatra 13 the most
business goods and the companies is classified as medium and large scale industrics
which have an advanced industry, both in its scale and commeoditics produced. In
addition, this study has a very small sample of the scope of the province. [t also

alTects the occurrence of differences in both the research.

Based on the rescarch that has been made, we can draw a conclusion as
[eiliomas:

|. External factor such as global and national economic condition has a positive

correlation with export marketing strategy and export performance of West

Sumatra. While global and national economic conditions greatly affect the

pxport marketing strategy snd export performance. The unfavorable situation

of glohal and national economics would challenged the companics, In 2008,

186
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